
Think,: What is the purpose of 
travel brochures? What do they 

try to achieve? 



Travel brochures are books or 
magazines which contain articles 
about holiday/ travel 
destinations. 
 
Their main purposes are to 
describe places to readers, and 
also persuade the reader to book 
a visit to the destination via the 
travel operator. 



They use a number of different language techniques, 
of course! 
 
The next few slides contain some extracts from travel 
brochures. Each of the extract uses different 
language techniques. Attempt the following: 



“The view of the Eiffel Tower is simply 
beautiful. You can’t help but love it!” 

Adjectives (descriptive words) – The word ‘beautiful’ 
describes the place, making it sound favourable. 
Adverbs (‘ly’ words that add to verbs and adjectives) – 
add even more detail to the description. 
Personal Pronouns: By using the word ‘you’ the reader 
feels directly involved, as though they are there. 



“Wouldn’t you just love to wake up to this each day? 
Towering Trees loom above you like skyscrapers.” 

Rhetorical Questions (don’t need an answer, just you to think) – 
The reader considers how much they would love to be there. 
Verbs (Action words) – varying these, e.g. ‘loom’ can add imagery 
to the things that happen in places. 
Similes (comparison using ‘as’ or ‘like’) – e.g. like skyscrapers 
compares to something the readers are familiar with, to add 
imagery. 
Alliteration (same sound at beginning of words) this stresses 
certain words and make them linger in the reader’s memory. 



“With a population of over 1 billion people, and a melting 
pot of different cultures, you simply must visit India this 
year.” 

Statistics (facts involving numbers) – Add authority to your 
piece – the writer sounds like they know what they are talking 
about. 
Metaphor (Comparison by saying one thing is another) – India 
isn’t literally a ‘melting pot’, but it shares similar characteristics. 
Imperative (Commanding the reader to do something) – Again, 
this gives the writer authority – they gain respect. 



“The beach is simply to die for. Before long, 
you will hear the ocean calling your name.” 

Personification (giving something not living human qualities) – 
This adds character to the setting and creates an 
atmosphere about a place. 
Hyperbole (exaggeration) – e.g. the place is ‘to die for’ – this 
exaggerates how good something is. Be careful with this, 
though. You can’t just lie to your reader – it needs to be 
playful. 



There are others, but here are the main features of writing to describe 
and persuade, which we have already established: 

Adjectives: Describing words – “huge, astounding, beautiful, cosy” 
Verbs: Action words – “stroll, dance, love, wander, leap” 
Adverbs: Add extra detail to adjectives and verbs – “superbly, wonderfully, especially” 
Similes: Compare things using ‘as’ or ‘like’ – “As colourful as a rainbow.” 
Metaphors: Compare things by saying one thing is the other – “raining cats and dogs.” 
Personal Pronouns: Words in place of people’s names – ‘You, you’re, your, our, we.” 
Imperatives: Commands – “Don’t delay, call us today.” 
Rhetorical Questions – Questions that don’t require an answer, just the reader to think - 
“Don’t you just love glorious sunshine?” 
Hyperbole – Exaggeration: “The weight of the world will be lifted from your shoulders.” 
Personification – Giving non-living things human qualities: “Trees dancing in the wind.” 
Alliteration – The same sounds at the beginning of words. “Laying in lethargic luxury.” 
Statistics – Facts involving numbers: “97% of our customers rated this place as excellent.” 

Your teacher will give a success criteria card with these techniques on. 



Now take a look at the travel brochure example that you have been given: ‘Delightful Dubai.’ 

Highlight/underline in these colours where you 
see the following techniques: 

Verbs Adjectives 
Adverbs Similes 

Metaphors Alliteration 
Personification 

Personal Pronouns 
Rhetorical Questions 
Imperatives Statistics 

Hyperbole 

Extension: Are there any techniques not used? 
Can you think of an example of these techniques 
that might fit well? 



You will now be given the worksheet ‘Analysing the 
Language of a Travel Brochure’ in which you 

should aim to explain the effects of each of the 
language devices used by the writer in the Dubai 

example. 

If you finish complete the extension task at 
the bottom of the sheet. 


